POPULATION NEEDS ANALYSIS – RECORDING TOOL

The main features of your local community (demography) will be captured in your JSNA.  This tool might help you to capture headline information, and to consider the implications for your strategy.  It is useful to bear in mind that good information and advice may help your council and CCG to “manage demand” for health and care services, in the context of demographic pressures.

The Care Act 2014 includes new duties in relation to people who fund their own care – including a duty to ensure they can access independent financial advice.  Your local authority may have mapped and analysed its “self-funding” population in the context of other work to implement the Care Act 2014. You may choose to summarise this work in this tool.

A key question is:

· What does the JSNA tell us about the key groups and areas we should target in our Information and Advice strategy?

	
	Implications for our Information and Advice Strategy

	Our most significant demographic changes are:

	

	Examples:

· The numbers of older people aged 75+ and 85+ are growing

· More younger people with very complex needs will reach adulthood over the next 5-10 years
      etc.
	Example:

We need to understand more about how older people and their carers access information, including levels of internet useage. (Perhaps we should prioritise helping more people to use technology). 

	The ethnicity of our community is changing as follows:


	

	Examples:

· 7% of our community is “Asian or Asian British” and this community is growing as a proportion of the whole population.

· We have many other smaller ethnic groups including Chinese and Polish people, and these communities are also growing.
· Take-up of formal social care is a little lower for all these groups than for the white population.
	Example:

We should monitor take-up of information and advice across all communities, and address the known gaps in information and advice for Chinese people.

	Our local priority is to tackle the following health conditions:

	

	Examples:

· Strokes, heart disease, diabetes, dementia etc.
	Example:

We need to link up with Public Health’s preventative campaigns in these areas.

	The geographical areas with the highest levels of deprivation are:
Examples:

· X District

· X Wards
	Example:

We must prioritise improving access to information and advice for people in X District, as part of our work to tackle health inequalities.

	Our research into the number of carers and their needs suggests that:

	

	Examples:

· There are 40000 carers who provide more than 20 hours/week of care, and this will increase by 5000 before 2020.

· There are about 3,500 children who are carers, including 600 who provide significant levels of care.

· Take-up of the carers allowance appears to be low.
	Example:

In view of our new responsibilities under the Care Act 2014, we must prioritise information and advice for carers.

	Our research into the numbers of people who fund their own care suggests that:

	

	Examples

· 20% of people who use home care in our county are funding this themselves.

· 45% of people in care homes in our county are funding this themselves.
· Each year, 75 people in care homes approach the council because their funds have fallen to the current minimum threshold.
	Example:

In view of our new responsibilities under the Care Act 2014, we must prioritise public information about:

· The services available locally

· Understanding care charges

· Ways to pay

· Money management

· Making informed financial decisions.

We must facilitate better access to independent financial advice on matters relating to care and support.

	Our mapping of community assets suggests that:

	

	Examples

· There is variation between districts and wards, in relation to such factors as people’s participation in community networks, their own reported wellbeing, and whether they feel in control.
	Example:

We should continue to link with Community Development, to ensure more people are connected to neighbourhood assets such as voluntary groups, peer support and other informal sources of information and advice.


� See the “Ten ways in which good information and advice can contribute to your other strategic goals” – check name and link if possible





